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The contents of this paper can also be viewed online at www.publicengagement.ac.uk. Please add your thoughts and comments and return to Sophie.duncan@uwe.ac.uk or mail it to Sophie Duncan, Watershed Media Centre, 1 Canon’s Road, Bristol BS1 5TX.
Background

Public engagement is a term that is widely used in a variety of sectors - from arts and heritage to science policy and local government.  The Higher Education Funding Councils and the UK Research Councils use it to express their ambition for a different, more inclusive relationship between the academic and non-academic worlds.

So why is public engagement important for HEIs and research institutes? We are drawing up a framework to help answer this question and we would like your thoughts too. 
The Draft Framework 
Since the NCCPE and beacons project was launched last year, we have had many people ask us questions about public engagement and HEIs. We believe that the answers to these questions should form the basis of our public engagement framework. For this reason the draft framework is divided into a number of sections. Each section provides the answer to one of these important questions.

Please feel free to comment on any part of the framework. We will then revise our framework based on the comments that we have received.

The sections are:

1. What is Public Engagement?
How would you define public engagement? This section provides a draft definition for comment, as well as showcasing definitions from other sources. 

2. Which activities count as public engagement?
This section explores the types of activities that make up public engagement. 

3. Who do HEIs engage with?
This section maps out the different groups that universities engage with. 

4. Are all types of community, civic and public engagement the same?
Explores the distinction between community, civic and public engagement. 

5. Why does public engagement matter?
Do you think that public engagement is important to HEIs? Or do you think it is a distraction to a universities core function? This section provides a draft rationale as to why public engagement matters to HEIs. 

6. How do you measure the impact of public engagement?
Explores how impact can be measured, and details a framework to help think this through. 

7. What would an engaged university look like?
Suggests some of the key features that might inform an engaged university approach. 

We have been inspired and helped by a number of different frameworks that others have created. We have included these in appendix 1. 

1. What is Public Engagement?

We've talked to many different people across the HE sector and research community to synthesise their views of what public engagement is.  We think it's important to be inclusive and not to try to narrow the definition down too far.  We also believe that the other types of engagement - for instance 'civic' or 'community' engagement - are part of the same family.  What they all have in common is describing an aspiration to better connect the work of universities and research institutes with society.
NCCPE Draft Definition
Public engagement brings research and higher education institutions together with the public.  It generates mutual benefit - with all parties learning from each other through sharing knowledge, expertise and skills. Done well, it builds trust, understanding and collaboration, and increases the institution’s relevance to, and impact on, civil society.
Viewpoints

These are a sample of views we've received so far. Please share your own views with us.

David Wolff, Director of CUPP, University of Brighton 
'There are lots of different terms - social engagement - community engagement - public engagement - and you could spend a long time discussing the merits of each.  I don't think that's particularly fruitful.  What I understand by it is the relationship between a university and its communities and by communities I mean geographic communities - people close to the university - and also communities of interest such as young people, older people, lesbian and gay communities., black and minority ethnic and so on so different types of communities within a universities reach.  So public engagement, for me, is the relationship between a university and its communities.  I think where it's done well it probably has an aspect of mutuality about it  - something that's beneficial to both parties.  It needn't necessarily be that way but I think it works better if it works that way - if communities and universities become partners in activities and projects rather than perhaps the other construction might be the university educating the public or distributing largesse or charity or doing to its communities.  I'm not saying there's never a role for that but I think the more powerful way of doing it is one of mutual benefit'.
John Annette, Pro Vice Master for Lifelong Learning and Engagement, Birkbeck
‘Well I think it admits of many definitions and I personally would want to have a very inclusive definition - I think it can involve engagement with the public sector - it can involve engagement with a wider range of publics through museums and galleries through for example small theatre groups etc. I think it also links in with the volunteering community sector but PE also links to regional engagement and working with employers and what we now call employer engagement in higher education.  So personally I have a broad definition of public engagement, though what I particularly would want to argue is that we shouldn't lose sight of the types of partnerships universities could develop particularly with the local volunteering and community sector organizations.’
Find out more
We've pulled together a list of other definitions of public engagement in the HEI sector in Appendix 2.  Please take a look and let us know of any we've missed that you think are particularly useful.  
2. What activities count as public engagement? 
There is no hard and fast list of which activities count as public engagement, and there is a diversity of approaches across the sector reflecting different institutional missions and foci.  The list below was developed for a recent baseline survey of activity.  For many people we have talked to, public engagement is best understood not as a set of activities that institutions engage in, but as an institutional approach.  

‘For Newcastle University, engagement refers to the many ways in which we interact with wider society.   Engagement is not a "third strand": rather, engagement is a critical approach to how we do our teaching and research activities.’  Professor Paul Younger, PVC Engagement, Newcastle University.
Public engagement activities could include:

· Presenting to the public (e.g. public lectures or talks) 

· Co-produced research, with the public helping to shape the research question, design and/or delivery 
· Seeking public input into your research 

· Writing for the non-specialist public 
· Judging external competitions 

· Media work aimed at a non-specialist audience (press, TV, radio, podcasts) 

· Taking part in a public event/debate 
· Working with museums / galleries / science centres and other cultural venues 

· Attendance at fairs/exhibitions to which members of the public are invited 

· Seeking to influence public policy 

· Students working with the public as part of their course (eg applying research skills in a community context) 

· Providing 'lifelong learning' opportunities (eg short courses or study days) 

· Volunteering on behalf of the university 

· Advisory processes - providing advice to members of the public or external organisations 

· Facilitating the use of university facilities by the public 

· Working with teachers/schools 
Find Out More

UCL Beacon for Public Engagement recently surveyed its staff to find out more about their attitudes to engagement and what activities they were undertaking.  You can find out more on their website www.ucl.ac.uk/public-engagement/research.
Coming Soon

We are working with Newcastle University on an international literature review that attempts to categorize different kinds of engagement activity.  If you sign up to our newsletter, we'll alert you when it's published.
3. Who do HEIs engage with?

There are many varieties of engagement that universities and research institutes undertake.  The diagram below represents the variety of external groups or organisations that they might engage with.  As you'll see in the diagram, there are no sharp distinctions between the different forms of engagement, and in fact they often overlap. 

Most people that we have consulted with have encouraged us not to emphasise the differences between the different types of engagement.  Instead, we aim to pool the expertise that has been developed in all these areas to help universities and research institutes better connect their work to society.In practice this means that we often use the shorthand 'the engaged university' and we are actively building bridges with practitioners in all the engagement 'camps'
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4. Are all types of community, civic and public engagement the same?
Although the different types of public engagement overlap there are differences in emphasis.
Public engagement: covers all subject areas and incorporates various initiatives to engage the public with research and academic activity - perhaps through 'dialogue', or though 'science cafe' style events (as well as the more traditional lecture-style formats, exhibitions and events).   The Beacons for Public Engagement project is seeking to embed public engagement in the HE sector. 

Community engagement: focuses on working with 'intermediaries' to connect university expertise to community need.  Could be through strategic projects (eg South East Coastal Communities) or brokerage-style activity, eg the Brighton University Community Helpdesk, or the Science Shop movement.  The approach is informed by a long tradition of community development.  It also connects to the US tradition of 'service' and the 'engaged university' (eg Boyer's 'The Scholarship of Engagement'). Many of the beacons are working in ways which involve community engagement as well as public engagement.  

Civic Engagement: focuses on partnerships between universities and regional strategic bodies and public services, often fuelled by regeneration funding (eg 'Urban Regeneration: Making a Difference').  Civic engagement often includes attempts to link university research to policy development, either at a regional or national level.  Beacon North East and the Edinburgh Beltane are both informed by traditions of civic engagement.

Business Engagement: now a long established feature in the HE landscape, informed by a variety of traditions and models including 'Knowledge Transfer', 'Knowledge Exchange', Commercialisation and Technology Transfer.   It does extend to include interaction with public and third sectors, not just business, and so 'bleeds' into other areas.  Connects to science and innovation policy, see for instance NESTA's 'The Connected University' report (April 2009).

Whilst public engagement sees universities working directly with different publics or groups, community and civic engagement usually involve them working with the public through strategic partnerships with 'intermediaries', e.g. with a local museum or community organisations.  These different 'routes' to the public are illustrated in the diagram below.
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5. Why does PE matter?

One of our key roles at the NCCPE is to gather evidence about the importance and impact of public engagement.  There are sophisticated tools and arguments being developed, but there are some simple measures too. 
Ewart Wooldridge, chief executive of the HE Leadership Foundation, and a firm believer in the strategic importance of engagement, uses a very simple test:

"This may be anecdotal but I call it my taxi driver test.  I have visited a huge number of universities in the last few years and I always ask the taxi driver when I travel from the station to the university, what do people who live in this city think of the university?  

What concerns me most is that despite the high level of participation in higher education, people don't understand what goes on in universities.  Too often the taxi driver may say: 'a rather strange lot in there, I don't really understand what they do. I'm not sure they're value for money.  I think they are all boffins. I don't think they are actually interested in our city'.  I think that the challenge is opening up universities so that the people who live around them have a much greater sense of what happens there and a great sense of ownership of the university."

Having consulted widely, we've identified three key arguments for why public engagement matters to HEIs: 

The moral case

HEIs are accountable to the public for the funding they receive.  Like any 'big business' they have a civic responsibility to serve the communities around them.  The discoveries they make can have profound impacts on society, so there is a duty to involve the public in discussions about the direction of research and the appropriate ways to apply these discoveries. 

The 'business' case
The Research Councils and funders of higher education expect HEIs to embrace public engagement and to demonstrate how they are delivering social impact.  Through their engagement activities HEIs can generate additional income, enhance their reputation, motivate their staff and students, contribute to their professional development, improve the quality of their teaching and research, and improve the recruitment and retention of staff and students.  Public engagement also helps ensure that young people are attracted to research-based and academic careers. 
The academic case

Evaluation and research demonstrates that through their engagement activity HEIs contribute positively to society by generating social capital, building knowledge, inspiring learning, empowering individuals, influencing policy and helping to generate prosperity and enhanced services.  They also increase the relevance, impact, legitimacy and reputation of their research. 

Other viewpoints
We've invited a number of people across the sector to share their views about why public engagement matters. You can view these on our website.  If you have a personal view that you would like to share - either your own, or a compelling account you've come across that you think we should know about - please let us know.
6. How do you measure the impact of public engagement?

Evaluations of public engagement activity have identified a range of benefits for the public and civic society.  These include:

· Making people more aware of the opportunities open to them, and more empowered to take an informed part in the democratic process and the decisions affecting their lives; 

· Improving local services, eg schools and health provision; 

· Developing cultural and intellectual assets with and for the community; 

· Informing policy makers, which can generate more sustainable and effective policy; 

· Increasing opportunity by widening access to sporting facilities, libraries, museums etc; 

· Creating new community networks; 

· Offering a 'neutral ground' for the resolution of controversial issues; 

· Helping people learn throughout their lives, new subjects; new skills; 

· Expanding the resources available to tackle real life issues and problems; 

· Generating economic growth; 

We are commissioning further work to consolidate evidence about these impacts (see our website for more information).

Measuring Engagement

We have recently published a literature review which synthesises the tools that can be used for measuring the impact of engagement.   The review identified seven 'dimensions' where engagement is known to 'make a difference' and for which measurement tools exist or are in development.  You can download this review on our website.  The review also includes a case study from Brighton University describing how they have gone about evaluating their own engagement activity. 
	Dimension
	High level outcomes 

	Public access to facilities
	Increased public support; better informed public; improved health and wellbeing 

	Public access to knowledge 
	Increased quality of life; increased social capital /cohesion/inclusion

	Student engagement
	Impact on own learning and employability; increased sense of civic responsibility  

	Staff engagement 
	Institutional recognition and reward 

	Widening participation 
	Improved recruitment and retention, esp from excluded communities 

	Encouraging economic regeneration
	Social and economic benefits to community 

	Institutional commitment 
	More effective strategic investment of resources and community partnerships 


From 'Auditing, Benchmarking and Evaluating Public Engagement' A.Hart (2009)

Coming soon

RCUK are currently working on a briefing paper that summarises the benefits of public engagement to the research community.  Sign up for our newsletter and we'll let you know when this work is published. 
7. What does an engaged university look like? 
The major challenge for the Beacons initiative is to demonstrate how public engagement can shift from being an 'add on' and fringe activity, to one that is embedded into the way universities and research institutes approach their work.  We've already learnt a huge amount from the beacons and from other universities - in the UK and internationally - who have been working on this challenge for a number of years.  We've identified the following five areas as absolutely critical to successful strategic implementation of engagement.

Over the next two years we'll be building up a powerful collection of tools and approaches to these challenges.  Our case study pages and beacon pages demonstrate how some of these challenges are already being met. We think that there are six key elements to embedding public engagement but are keen to hear what others think.

	MISSION
	Create a shared understanding of the purpose, value, meaning and role of public engagement to staff and students and embed this in your strategy and mission, with leaders actively promoting this commitment.

	REWARD
	Recognise and reward staff involvement within recruitment, career promotion, professional development and training, workload plans and performance reviews.

	SUPPORT
	Co-ordinate the delivery to maximise efficiency, target support, improve quality, foster innovation, join up thinking and monitor involvement and impact.

	STUDENTS
	Proactively include and involve students in shaping the mission and in the delivery of the strategy.

	PUBLIC
	Involve the public in the governance of the institution and through regular community dialogue and activity.

	CELEBRATE
	Communicate widely to encourage and share effective practice and to celebrate success, within the institution and the wider world.


Find out more
The principles outlined above have been synthesized from a range of sources.  We've compiled a list of useful frameworks and codes of practice, which we've drawn on to develop this checklist which you can find in Appendix 1.
Conclusions
We hope you have found this draft framework interesting, and look forward to hearing your comments. Please contact Sophie Duncan if you would like to participate in a meeting to explore this framework more fully. We also have a much longer document that provides more context and information. If you would like to receive this please let us know and we will email it to you.

Appendix 1

Frameworks

A number of existing charters and frameworks of public engagement have informed the development of our own framework. Listed below is a selection of some of the sources we have drawn on.  

Self Assessment Questionnaires

Inventory Tool for Higher Education Civic Engagement
Designed as a self-assessment tool for universities, the original version appeared in the book Managing Civic and Community Engagement by David Watson. It was originally designed for the Association of Commonwealth Universities in 2004. The questionnaire aims to address the following five issues:

1. clarifying the institution's historical and mission-based commitments to its host society; 

2. identifying how engagement informs and influences the institution's range of operations; 

3. describing how the institution is organised to meet the challenge of civic engagement and social responsibility; 

4. assessing the contribution of staff, students and external partners to the engagement agenda; and 

5. monitoring achievements, constraints and future opportunities for civic engagement and social responsibility. 

Association of Commonwealth Universities; Engagement as a core value for the university - a check list 
This checklist was devised in 2001, and provides a set of prompts that institutional leaders might ask in order to gauge the institution's level and location of engagement.  It covers the following topics:

· The imperative of engagement 

· Purposes and policies 

· The world is our student 

· The dialogue of theory with practice 

Principles of Effective Public Engagement

Two useful checklists and guidance notes have been produced about effective public engagement

PEALS: Principles of public engagement
This details a number of key things that are necessary for effective public engagament, namely:

1. Participants should join those organising the process in setting terms of reference for the whole exercise, and framing the questions that they will discuss. 

2. The group organising, or in overall control of, the process should be broad based, including stakeholders with different interests on the subject being discussed. 

3. There should be a diversity of information sources and perspectives available to participants. 

4. There should be space for the perspectives of those participants who lack specialist knowledge of the area concerned to engage in a two-way exchange with those possessing specialist knowledge. 

5. There should be complete transparency of the activities carried out within the process to those both inside and outside it. 

6. Those without a voice in policy-making should be enabled to use the consultation process as a tool for positive political change. This should be embedded in the process by sufficient funds being made available for follow-up work after their initial conclusions have been reached. 

7. The process should contain safeguards against decision-makers using a process to legitimise existing assumptions or policies. 

8. All groups involved in the process should be given the opportunity to identify possible strategies for longer-term learning, development and change on a range of issues relating to their conclusions. 

9. The group organising, or in overall control of, the process should develop an audit trail through the process, to explain whether policies were changed, what was taken into account, what criteria were applied when weighing up the evidence from the process, and therefore how the views of those involved in the participatory process may have made a difference. This should be explored together will as many those involved in all levels of the process as possible 

Involve and National Consumer Council: Code of practive for deliberative public engagament
This publication explores in detail how the following principles need to be applied in practice:

1. The process makes a difference 

2. The process is transparent 

3. The process has integrity 

4. The process is tailored to circumstances 

5. The process involves the right number and type of individuals 

6. The process treats participants with respect 

7. The process gives priority to participants' discussions 

8. The process is reviewed and evaluated to improve practice 

9. Participants are kept informed 

Manifestos for Public Engagement

The following three 'declarations' or manifestos have been devised for universities wishing to express a formal commitment to engagemen:

Presidents' Declaration on the civic responsibility of higher education: Campus Compact 
Campus Compact is a North American coalition of more than 1,100 college and university presidents - representing some 6 million students - dedicated to promoting community service, civic engagement, and service-learning in higher education. The declaration was drafted in 1999 to articulate the commitment of all sectors of higher education to their civic purposes. 

Talloires declaration 2005
A 2005 conference gave rise to the Talloires Declaration on the Civic Roles and Social Responsibilities of Higher Education. All signatories of the Declaration have committed their institutions to creating a framework enlarging, supporting, and rewarding good practice in civic engagement and social responsibility. They have agreed to apply academic standards of excellence to community engagement and encourage education for active citizenship at all levels.   So far 11 UK universities have signed up to the declaration, including Newcastle University, the Open University, and the universities of Brighton, Bradford and Winchester.

Wingspread declaration on renewing the civic mission of the American Research University
Produced after a conference in 1998, this North American document lays out ways in which an engaged university might embody its commitment to public engagement in its mission, focussing on these five headings:

· Students 

· Faculty (including teaching staff) 

· Staff 

· Administrators 

· The Institution 

Engagement Master Plans

The following documents provide practical advice about how universities can embed a commitment to engagement into their work.

New times demand new scholarship (Campus Compact)
A report coordinated by the North American organisations Campus Compact, it offered the following recommendations to institutions seeking to embrace their vision for engagement:

1. Conduct an institution-wide audit of civic engagement to identify and assess the extent of activity, its purposes, and its locations; 

2. Give campus-wide visibility and recognition to exemplary efforts, including engaged community partners; 

3. Convene faculty and students who are involved in civic engagement activities so they may learn from and encourage each other; 

4. Encourage faculty to examine how engaged scholarship can be valued in tenure and promotion decisions, and grant awards regardless of discipline; 

5. Offer incentives (e.g., teaching/research assistants, curriculum development funds, research incentive funds) to faculty members who propose innovative civic engagement courses, research, or other initiatives; 

6. Engage the university's governing body in an appraisal of the institution's role and effectiveness in delivering on the civic mission of higher education 

7. Appoint dedicated senior academic leadership (e.g., associate provost) to promote engaged scholarship that addresses pressing public problems 

8. Educate graduate students in engaged scholarship approaches so they will help make them standard practice across higher education in the future 

9. Develop institutional capacity to establish and maintain university-community partnerships that are of mutual benefit to the university and its local community 

10. Provide sustainable funding for engaged scholarship through centrally funded small grant programs and interdisciplinary centers focused on addressing public problems 

University of Minnesota ten point plan for advancing public engagement
A detailed action plan, listing how the university plans to implement its vision for engagement, published in 2008. The document outlines ten specific areas that need to be addressed to enable them to embed and institutionalize public engagement: 

· The scholarly value of engagement 
· Accounting and assessment 

· Student scholars and leaders 

· Community connections 

· Cultivating and supporting campus leaders 

· Marketing and visibility 

· Program alignment 

· Internal networking 

· National and international networking 

· Leverage extramural funds 

Get involved

If you are aware of other useful frameworks, please let us know.

Appendix 2

What is Public Engagement?
Many definitions exist of public engagement – or for the related terms ‘civic engagement’, ‘community engagement’ and ‘the engaged university’.  Many of these have been developed internationally. This document lists some of the most interesting that we have come across.  Please do contact us to add to this list if you know of others, or if you have a particular favourite definition to share.
 Definitions
‘For the purposes of this initiative the term ‘public engagement’ covers a wide range of activities. Any good public engagement activity should involve specialists listening to, developing their understanding of, and interacting with nonspecialists. It covers schemes that involve nonspecialists in the work of HEIs and research institutes and centres, and can include participatory processes and activities in museums, arts festivals and science centres. However, it does not include activities where the primary purpose is to generate approval or acceptance of the institution (such as might be carried out by an organisation’s public relations department), or to recruit students, for example through open days. The term ‘public’ includes individuals, groups, young people and their families who do not currently have a formal relationship with an HEI through teaching, research or knowledge transfer, but who may have an interest in these activities.’
 HEFCE 2006/49
‘Public engagement is a term that has recently been used, particularly in the UK, to describe "the involvement of specialists listening to, developing their understanding of, and interacting with, non-specialists" (as defined by England's university funding agency, HEFCE, in 2006’

Wikipedia
‘At the university, civic engagement has been conceptualized around two definitions. On one hand, the concept is defined as ‘a collection of practices loosely grouped under a policy framework designed to connect … a university with its naturally constituent community.’
 On the other hand, civic engagement is seen as presenting a challenge to universities ‘to be of and not just in the community; not simply to engage in “knowledge transfer” but to establish a dialogue across the boundary between the university and its community, which is open ended, fluid and experimental.’
 Both definitions focus on the need for the university to be intricately linked with the community and engaged in a constant dialogue that values reciprocity’. 

‘The university’s mission statement emphasizes that the institution should seek to be an ‘accessible, dynamic and responsive community of higher education, enhancing lives, communities, disciplines and professions.’ Further, it aims to ‘nurture its intellectual capital ethically, imaginatively, and sustainably, and make this widely available.’
University of Brighton

‘Community Engagement describes the collaboration between institutions of higher education and their larger communities (local, regional/state, national, global) for the mutually beneficial exchange of knowledge and resources in a context of partnership and reciprocity.’
 Carnegie Foundation
‘The concept of ‘engagement’ can also cover a very wide range of modalities, from the blandest form of communication through to an active community development role by the University. Provision of information is important of course, in its own right, but effective engagement requires a genuine degree of involvement and dialogue leading to empowerment. Community engagement is made effective through the development of social capital, that is the extent and quality of citizen’s social engagement with the life of their communities. Social capital provides citizens with the information, the social networks and the personal confidence to engage with the world around them in a productive way. The University has a vital role to play in the development of this social capital.’
 Dublin City University
‘The publicly engaged institution is fully committed to direct, two-way interaction with communities and other external constituencies through the development, exchange, and application of knowledge, information, and expertise for mutual benefit’.
American association of state colleges and universities
‘Engagement is the partnership of university knowledge and resources with those of the public and private sectors to: 
1) enrich scholarship, research, and creative activity; 
2) enhance curriculum, teaching and learning; 
3) prepare educated, engaged citizens; 
4) strengthen democratic values and civic responsibility; 
5) address critical societal issues; and 
6) contribute to the public good’.
University of Minnesota

'Community engagement differs from other university activities involving local communities by both its goal and the character of the relationship which the university aims to build, ie one of partnership and shared objectives based on mutually recognised community and university competencies.  Community engagement is not just a pleasant sound side-line but a set of strategic activities of more profound import’
Bradford University
‘Public Engagement involves a partnership in which there is mutually beneficial, two-way interaction between the university and some entity within the metropolitan region or the Commonwealth. Both Outreach and Public Engagement contribute to stewardship of place either by taking resources and expertise to off-campus locations or by bringing the public or subsets of the public onto the campus’.

  
 Northern Kentucky University 
 “Engagement – in which institutions and communities form lasting relationships that influence, shape, and promote success in both spheres – is rare. More frequently, there is evidence of unilateral outreach, rather than partnership based on mutual benefit, mutual respect, and mutual accountability.”

 Kellogg Foundation
Community engagement - initiatives and processes through which the expertise of the higher education institution in the areas of teaching and research are applied to address issues relevant to its community. Community engagement typically finds expression in a variety of forms, ranging from informal and relatively unstructured activities to formal and structured academic programmes addressed at particular community needs 
 South African Council on Higher Education
Our Definition of "Civic Engagement" is derived from the Association of Commonwealth Universities: Engagement implies strenuous, thoughtful, argumentative interaction with the non-university world in at least four spheres:

· First, setting universities’ aims, purposes and priorities; 
· Secondly, relating teaching and learning to the wider world; 

· Thirdly, the back-and-forth-dialogue between researchers and practitioners; and,

· Fourthly, taking on fuller responsibilities as neighbours and citizens

Talloires network
Engagement is fully committed to direct, two-way interaction with communities and other external constituencies through the development, exchange and application of knowledge, information and expertise for mutual benefit’.

American Association of State Colleges and Universities

__________________________________________________________________________________
 

“Outreach and engagement occur when scholarship is applied directly for the public good and when the relationship between partners is reciprocal and mutually beneficial.”

Michigan State University, Office of Outreach and Engagement
 

University-community engagement is a two-way scholarly work that may be initiated/planed and coordinated by either side or in partnership, which are mutually beneficial and that cuts across the missions of teaching, research and service.  From the point of view of their primary goal, engagement activities may take various forms, the most encountered in the literature being:

· Continuing education (studies), lifelong learning;

· Community-Based Research (CBR), Participatory (Action) Research (PAR/PR);

· Community-Based Participatory Research (CBPR);

· Service learning, experiential learning;

· Outreach;

· Knowledge mobilization;

· Athletics, sports and recreation;

· Health education;

· Professional community service, technical assistance;

· Social advocacy;

· Cultural development;

· Economic / business partnership and development

University of Victoria
“By ‘community engagement’ we mean applying institutional resources (e.g., knowledge and expertise of students, faculty and staff; political position, buildings and land) to address and solve challenges facing communities through collaboration with these communities. … Community engagement is not necessarily scholarship.”

Community Campus Partnerships for Health
 

“Engagement is defined as a meaningful and mutually beneficial collaboration with partners in education, business, and public and social service. It involves using:

· That aspect of teaching that enables learning beyond the campus walls;
· That aspect of research that makes what we discover useful beyond the academic community; and

· That aspect of service that directly benefits the public.”

Ohio State University
 

“Engagement is the partnership of university knowledge and resources with those of the public and private sectors to enrich scholarship, research, and creative activity; enhance curriculum, teaching and learning; prepare educated, engaged citizens; strengthen democratic values and civic responsibility; address critical societal issues; and contribute to the public good.”

Committee on Institutional Cooperation, Committee on Engagement
 

“By engagement, we refer to institutions that have redesigned their teaching, research, and extension and service functions to become even more sympathetically and productively involved with their communities, however community may be defined.”

National Association of State Universities and Land-Grant Colleges
 

“Community Engagement describes the collaboration between institutions of higher education and their larger communities (local, regional/state, national, global) for the mutually beneficial exchange of knowledge and resources in a context of partnership and reciprocity.”

Carnegie Foundation
 

“Engagement – in which institutions and communities form lasting relationships that influence, shape, and promote success in both spheres – is rare. More frequently, there is evidence of unilateral outreach, rather than partnership based on mutual benefit, mutual respect, and mutual accountability.”

Kellogg Foundation
 

"The publicly engaged institution is fully committed to direct, two-way interaction with communities and other external constituencies through the development, exchange, and application of knowledge, information, and expertise for mutual benefit.”

American Association of State Colleges and Universities (AASCU)
Task Force on Public Engagement
 

“The scholarship of engagement means connecting the rich resources of the university to our most pressing social, civic and ethical problems.”

Ernest Boyer, Scholarship Reconsidered: Priorities of the Professoriate
 

“Conscious efforts to bring the resources and expertise at our institutions to bear on community, state, national and international problems in a coherent way … Moving beyond outreach and public service to a new conception of ‘engagement’ with the community (however defined) in ways that serve both institutional and community needs.”

Renewing the Covenant: Learning, Discovery and 
Engagement in a New Age and Different World 
(Kellogg Commission on the Future of State and Land Grant Universities)
 

“Seven guiding characteristics seem to define an engaged institution. They constitute a seven-part test of engagement. 1) Responsiveness … 2) Respect for partners … 3) Academic neutrality … 4) Accessibility … 5) Integration … 6) Coordination … and 7) Resource partnerships…”

Returning to Our Roots: The Engaged Institution 
(Kellogg Commission on the Future of State and Land Grant Universities
� Watson, D. and Maddison, E. (2005) Managing Institutional Self-Study, Open University Press: Berkshire. 


� Ibid. 





NCCPE June 2009                                             
www.publicengagement.ac.uk

 20 

